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development, and work. Most visitors to the United States find it a hectic, busy culture. You can see 
this in the following three aspects.

Activity and Work

It would seem from the preceding section that people in the United States work only to earn money to 
buy more things. Yet people in the United States have a special feeling about jobs, defining self and oth-
ers by occupation. Work becomes part of one’s identity. About half of U.S. citizens agree that a “feel-
ing of accomplishment” is the most important aspect of work. This is about twice the agreement rate in 
other countries, where work is a means to get money and where self-identity and self-accomplishment 
come more from what one does outside work.

Figure 7.1  Pounds of Garbage Produced per Person Each Year
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Source: "Recycling Advocates" (2004, p. 41).


